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Executive summary

The Government is running a new Lung Cancer campaign across the Midlands and bordering areas from 10 October 2011 under the Be Clear on Cancer banner.  This pilot builds on the success of a recent bowel cancer awareness campaign in the South West and East of England, which will be rolled out nationally from January 2012.
The Be Clear on Cancer Lung Cancer campaign, aims to encourage people displaying the symptoms of lung cancer – in particular, a cough that has lasted three weeks or more - to visit their GP. 
Lung cancer is the England’s biggest cancer killer. It is the most common cause of death from cancer for both men and women, claiming over 28,000 lives in 2009. Early detection of lung cancer makes it more treatable, so encouraging people to recognise symptoms such as a persistent cough and see their doctor sooner could save their lives. If survival rates for lung cancer in England matched the best in Europe, an additional 1,300 lives could be saved each year. Both the East and West Midlands have quite high incidence rates of lung cancer, with 51 new cases per 100,000 population in 2008 in the East Midlands, and 48.1 new cases per 100,000 population in the West Midlands.  

As part of the campaign, this toolkit has been developed to provide information and resources to those organisations or groups with an interest in lung cancer and those affected by the condition.

Support from local partners is invaluable in getting the message out about the signs and symptoms of lung cancer to those at risk and their family and friends, so we do hope you are able to get behind the campaign.

This toolkit contains communications advice, facts and statistics, key messages about lung cancer as well templates for you to use and share with your stakeholders, partners and local media. It also includes a campaign timeline to help you when planning your communications activities.

This toolkit may be used by Local Authorities, local charities, NHS communicators or any local organisation with an interest in lung cancer. By working in partnership we hope to maximise the impact of this campaign. 

Good luck with your activities and thank you in advance for all your help.

Campaign overview: Be Clear on Cancer - Lung Cancer campaign
The Government’s priorities for cancer as set out in Improving Outcomes: A Strategy for Cancer (January 2011) include the ambition to save an additional 5,000 lives per year by 2014/2015. 

To support this, the Department of Health is piloting a lung cancer campaign called Be Clear on Cancer.

The campaign will encourage people who have the symptoms of lung cancer to visit their GP.  Early diagnosis of lung cancer makes it more treatable, so encouraging people to see their doctor sooner could save their lives. It is aimed at people over the age of the 50. 
This campaign is a regional pilot focussed on the Midlands and some of the bordering areas with the remainder of England as the control. The campaign will run for five weeks, starting in the week commencing 10th October 2011. Campaign activity includes TV, regional press, regional radio, pharmacy bags, screens in general practices, online search and mailings.

The campaign will also include ten local face-to-face events across the Midlands in partnership with the British Lung Foundation. These events start in Wolverhampton on 18 October and finish in Coventry on 10 November. Full details are included in the ‘Resources’ section below.  

Campaign leaflets and posters are available and can be ordered from www.orderline.dh.gov.uk
For further information about planned PR activity, please contact Anthony Aston, COI News & PR, 0117 917 5284 / anthony.aston@coi.gsi.gov.uk.

Key messages

The key messages below will be routinely communicated throughout the campaign to help explain why visiting your GP with any lung cancer symptoms is important. Early detection of lung cancer makes it more treatable, so encouraging people to see their doctor sooner could save their lives.
	Primary Key Message


	· If you have had a cough for three weeks or more, visit your doctor. 



	Secondary Key Message


	· Finding lung cancer early makes it more treatable.



	Key messages around other lung cancer symptoms


	· Symptoms of lung cancer include:

· A cough that has lasted for three weeks or more

· Coughing up blood 

· Breathlessness

· Repeated chest infections.

	Key messages around raising  awareness of symptoms


	· You need to see a doctor straight away if you have had a cough that has lasted for three weeks or more. Other symptoms include  coughing up blood, experiencing breathlessness or repeated chest infections 

· To diagnose lung cancer early, you need to be aware of the symptoms. It’s probably nothing serious, but you need to get it checked out. 



	Key messages around raising  awareness that early diagnosis improves survival chances


	· Early diagnosis and treatment of lung cancer saves lives.

· Spotting lung cancer early can make a real difference – treatment for lung cancer is more likely to be successful if it is started early.

	Key messages around sanctioning the trip to doctor


	· It might just be a cough, but you should go to your doctor to get it checked out. It’s probably nothing serious but it could also be a sign of something else that needs treatment. 

· If you have a cough that’s lasted for three weeks or more, tell your doctor – the earlier you see them the sooner any problems can be treated.

· It’s okay to visit your doctor about a persistent cough. If anything is wrong, the earlier you see your doctor, the better.

· It might be just a persistent cough; it might not be. Let your doctor know and they will be able to help.

· Doctors understand that a cough that lasts more than three weeks, or that has changed, may need investigating. They are ready and waiting to help, and will not think you are wasting their time.



	Key messages around family support – listen to them, they care


	· If you know someone with a persistent cough, encourage and support them to go to their doctor 

· People care about you – if they suggest you go to the doctor, you should listen

· If someone told you to go to your doctor with your persistent cough because they were worried about you, you would, wouldn’t you?



	Key messages for BME audiences (also suitable for other audiences) 
	· If you have a cough for more than three weeks, talk to your doctor about it

· Detecting lung cancer early makes it easier to treat

· If you are concerned that you, your parent, or family member, has been showing the symptoms of lung cancer, encourage them to visit their doctor

· Your doctor will take your concerns seriously and will help you

· If your doctor is concerned, they may send you for a chest x-ray. Taking an x-ray is quick and simple and nothing to worry about.




Further Lung Cancer Information
Lung Cancer symptoms
Recognising the symptoms of lung cancer is key to an early diagnosis. The main symptom the campaign is looking to promote is a cough for more than three weeks. There are however more symptoms, which are listed below. It is also recognised that some people may be reluctant to go and see their GP, so the process they will undergo is explained below in order that people can prepare themselves for what is ahead. 
The symptoms of lung cancer include: 
· A cough that has lasted three weeks or more 
· A cough that has got worse or changes 
· Coughing up blood 
· Breathlessness 
· Feeling more tired than usual for some time 
· Losing weight for no obvious reason 
· An ache or pain in the chest or shoulder that has lasted some time
What you can expect from a visit to your GP

Don’t delay in visiting your GP. It is most likely that this will be nothing serious, so will put your mind at rest. But, if it is lung cancer, early diagnosis and treatment could save your life.

Here’s what will happen:

1. Your GP will examine you. Remember to make a list of your symptoms, so you don’t forget any.

2. Your GP may arrange for you to go for a chest x-ray.

3. Your GP will discuss the results with you.

4. Depending on your chest x-ray results your GP may make an appointment for you to see a chest physician, within two weeks.

5. If you are diagnosed with lung cancer you will be referred on to a lung cancer team, who will tell you what type of treatment will work best for you.

Resources

Planning your communications activity

This campaign may fit in with other communications activities you have planned, or may present some stand alone opportunities. To help you plan effectively please see some suggestions below to get the most out of the activity.

· Put it on the agenda

Dedicate some time at an upcoming team meeting to consider how this campaign fits with your organisational activity, objectives and current promotional activity. Prior to promoting the campaign it may be useful to think about which of your audiences this information will be of interest to and how your organisation can support the campaign.

· Appoint a lead

If possible appoint a lead to coordinate any planned activity around this campaign. This person could be responsible for co-ordinating plans and timelines and managing activity.

· Get the right support in place

Consider what resources you will need in advance, and how you can maximise the skills and experience of the group/team members. For example, if you are organising an event, you may want to order campaign leaflets/collateral to give out to attendees and draft a press release to send to local media. You could also promote the campaign online, for example via Facebook or Twitter (please see ‘Social media / online advice’ below).

If your team doesn’t have the resource to carry out all of the communications activity described in this pack, prioritise what you can do to maximise the number of people who see the campaign messages.

· Get the timing right

Below are some key campaign timings to help you plan your local activity.

Timeline of campaign activity

Date Activity

Wc 10 October 2011

Receipt of this toolkit. 

Campaign launch with TV, regional press, regional radio, pharmacy bags, GP screens and online search and mailings.

Wc 17 October
 2011

Face-to-face events: 10 events will be held in partnership with the 





British Lung Foundation. Details below.
Wc 24 October 2011

Mid-wave point of the campaign.

Wc 07 November 2011

Final week of campaign activity. 

Local face-to-face events

Ten Be Clear On Cancer face-to-face events are being run by the British Lung Foundation across the Midlands. These events aim to extend the reach of the campaign by promoting the key messages in high footfall areas frequented by the target market, such as supermarkets and shopping centres. The timetable for the events is below.
The events in Stoke, Coventry, Nottingham and Leicester are being promoted in the media by COI News & PR.

If you are interested in assisting with publicity please contact Anthony Aston at COI on 0117 917 5284 or anthony.aston@coi.gsi.gov.uk.

	18th October
	Wolverhampton
	Mander Centre

	19th October
	Dudley
	Churchill Shopping Centre

	21st October
	Sandwell
	Asda

	26th October
	Walsall
	Old Square Shopping Centre

	27th October
	Birmingham
	Chelmsley Wood Shopping Centre

	31st October
	Leicester
	Asda in Braunstone 

	
	
	

	2nd November
	Nottingham
	NHS Building - Clifton Corner Store

	4th November
	Derby
	Sainsburys 2-6 Copecastle Square

	8th November
	Stoke on Trent
	Tesco Extra

	10th November
	Coventry
	Lower Precinct Shopping Centre


Resources

West Midlands Press Release
New lung cancer awareness campaign launched in the West Midlands

A new lung cancer campaign is being piloted in the West Midlands from today (10 October) as the latest figures* reveal that over 3,200 people aged 50 or over in the region were diagnosed with the disease in 2009. The figures also show that in the same year lung cancer claimed over 2,850 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier. 

Lung cancer is the biggest cancer killer in England. The Department of Health’s new Be Clear On Cancer campaign is aimed at helping people recognise the symptoms of lung cancer. TV, radio and press advertisements will feature real GPs encouraging patients to talk to them if they have had a cough for more than three weeks. 

If England’s survival rates for lung cancer matched the best in Europe then an extra 1,300 lives could be saved each year. The latest figures** reveal that in the West Midlands only 28 per cent of people aged 50+ survive lung cancer one year on from diagnosis.  

Dr Ian Woolhouse, Consultant & Clinical Service Lead at University Hospitals Birmingham NHS Foundation Trust, said: 

“Often people don’t recognise that they are showing symptoms of lung cancer until it’s too late. Lung cancer needs to be diagnosed as early as possible so treatment can prevent the cancer from spreading and improve survival chances. Recognising common symptoms such as a persistent cough and telling your GP could save your life. Many people believe if you have lung cancer it’s the end – but it doesn’t have to be this way.”
The Be Clear on Cancer lung cancer campaign will pilot in the Midlands for five weeks from 10 October – 13 November, leading into National Lung Cancer Awareness month in November. As well as regional TV, radio and press advertisements, activity will include branded pharmacy bags and information on GP TV screens. There will also be face-to-face community events run by the British Lung Foundation.

Jeremy Bacon, Support and Development Manager, British Lung Foundation Midlands, said:

"Lung cancer is the most common cancer in the world and claims over 28,000*** lives in England each year. Many lives could be saved if people were aware of the signs and symptoms of lung cancer as finding it early improves the chances of successful treatment. We believe that this campaign will play a key role in saving lives by encouraging people to see their GP if they experience any symptoms of lung cancer.”

Dr Jesme Fox, Medical Director of the Roy Castle Lung Cancer Foundation, said: 

“Early diagnosis of lung cancer saves lives, which is why this campaign is so vitally important. We hope it will encourage more people in the Midlands to go to their GP if they have a persistent cough which just won’t go away. In the majority of cases it will be nothing serious. However, if it is lung cancer then early diagnosis and treatment could save your life.”
The campaign builds upon the success of the recent Be Clear On Cancer – Bowel Cancer pilot campaign which helped achieve a 48% increase in the number of people who visited their GP with the key symptoms and a 32% increase in urgent referrals to 

hospital. Following these successes, the bowel cancer campaign will be rolled out across the country from the end of January 2012.

For further information on lung cancer visit nhs.uk/lungcancer.

ENDS

Notes to editors

The key symptom of lung cancer is a cough that has lasted for three weeks or more. Other lung cancer symptoms include:

· A cough that has got worse or changes
· Repeated chest infections
· Coughing up blood 

· Breathlessness
· Feeling more tired than usual for some time
· Losing weight for no obvious reason

· An ache or pain in the chest or shoulder that has lasted some time

The pilot Be Clear On Cancer Campaign in the Midlands and some of the bordering areas. The cost of the campaign is £1.5m. 

*Figures provided by West Midlands Cancer Intelligence Unit – 2009 stats. This is the latest publishable data on cancer registrations. New cases (incidence) of lung cancer and mortality rates in the 50 or over age group for the West Midlands in 2009

	Local authority area
	Total number of cancers diagnosed
	Total number of deaths registered

	
	Males
	Females
	Persons
	Males
	Females
	Persons

	Birmingham
	363
	239
	602
	311
	207
	518

	Coventry
	110
	61
	171
	87
	68
	155

	Dudley
	104
	81
	185
	118
	59
	177

	Herefordshire
	61
	48
	109
	47
	40
	87

	Sandwell
	146
	92
	238
	126
	65
	191

	Shropshire
	107
	58
	165
	91
	59
	150

	Solihull
	71
	54
	125
	65
	35
	100

	Staffordshire
	271
	189
	460
	243
	161
	404

	Stoke-on-Trent
	114
	85
	199
	102
	79
	181

	Telford & Wrekin
	59
	33
	92
	63
	31
	94

	Walsall
	107
	66
	173
	82
	49
	131

	Warwickshire
	163
	131
	294
	151
	94
	245

	Wolverhampton
	100
	74
	174
	93
	73
	166

	Worcestershire
	191
	116
	307
	162
	90
	252

	West Midlands
	1,967
	1,327
	3,294
	1,741
	1,110
	2,851


** The latest survival rates provided by West Midlands Cancer Intelligence Unit are based on patients diagnosed in the three years 2007 to 2009 (annual average)

***Figures provided by the Department of Health. Lung cancer incidence in England 2009 (deaths in 2009 in brackets). Men 18,492 (15,939). Women 14,622 (12,102). Total 33,144 (28,041)

East Midlands Press Release
New lung cancer awareness campaign launched in the East Midlands

A new lung cancer campaign is being piloted in the East Midlands from today (10 October) as the latest figures* reveal that over 2,800 people aged 50 or over in the region were diagnosed with the disease in 2009.  The figures also show that in the same year lung cancer claimed over 2,300 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier. 

Lung cancer is the biggest cancer killer in England. The Department of Health’s new Be Clear On Cancer campaign is aimed at helping people recognise the symptoms of lung cancer. TV, radio and press advertisements will feature real GPs encouraging patients to talk to them if they have had a cough for more than three weeks. 

If England’s survival rates for lung cancer matched the best in Europe then an extra 1,300 lives could be saved each year. The latest figures** reveal that in the East Midlands only around 30 per cent of people aged 50+ survive lung cancer one year on from diagnosis.  

Dr Elspeth Macdonald, Network Director of East Midlands Cancer Network, said:

“The East Midlands Cancer Network is supporting this regional campaign because if we are to improve survival in the East Midlands then lung cancer needs to be diagnosed as early as possible.  The campaign will tell people that if they have a cough that lasts more than three weeks they need to visit their GP and tell them as soon as possible.” 
The Be Clear on Cancer campaign will pilot in the Midlands for five weeks from 10 October – 13 November, leading into National Lung Cancer Awareness month in November. As well as regional TV, radio and press advertisements, activity will include branded pharmacy bags and information on GP TV screens. There will also be face-to-face community events run by the British Lung Foundation.

Jeremy Bacon, Support and Development Manager, British Lung Foundation Midlands, said:

"Lung cancer is the most common cancer in the world and claims over 28,000 lives*** in England each year.  Many lives could be saved if people were aware of the signs and symptoms of lung cancer as finding it early improves the chances of successful treatment. We believe that this campaign will play a key role in saving lives by encouraging people to see their GP if they experience any symptoms of lung cancer.”

 Dr Jesme Fox, Medical Director of the Roy Castle Lung Cancer Foundation, said:

“Early diagnosis of lung cancer saves lives, which is why this campaign is so vitally important. We hope it will encourage more people in the Midlands to go to their GP if they have a persistent cough which just won’t go away. In the majority of cases it will be nothing serious. However, if it is lung cancer then early diagnosis and treatment could save your life.”
The campaign builds upon the success of the recent Be Clear On Cancer – Bowel Cancer pilot campaign which helped achieve a 48 per cent increase in the number of people who visited their GP with the key symptoms and a 32 per cent increase in urgent referrals to hospital. Following these successes, the bowel cancer campaign will be rolled out across the country from the end of January 2012. 

For further information on lung cancer visit nhs.uk/lungcancer.
ENDS

Notes to editors

The key symptom of lung cancer is a cough that has lasted for three weeks or more. Other lung cancer symptoms include:

· A cough that has got worse or changes
· Repeated chest infections
· Coughing up blood 

· Breathlessness
· Feeling more tired than usual for some time
· Losing weight for no obvious reason

· An ache or pain in the chest or shoulder that has lasted some time

The pilot Be Clear On Cancer Campaign will run in the Midlands and some of the bordering areas. The 
cost of the campaign is £1.5m. 
*Figures provided by Trent Cancer Registry – 2009 statistics.  This is the latest publishable data on lung cancer registrations: New cases (incidence) of lung cancer and mortality rates in the 50 or over age group for the East Midlands in 2009:

	Local authority area
	Total number of cancers diagnosed
	Total number of deaths registered

	
	Males
	Females
	Persons
	Males
	Females
	Persons

	Derby
	111
	61
	172
	73
	55
	128

	Derbyshire
	288
	208
	496
	229
	168
	397

	Leicester
	100
	68
	168
	63
	54
	117

	Leicestershire
	201
	148
	349
	186
	111
	297

	Rutland
	12
	9
	21
	6
	9
	15

	Nottingham
	116
	80
	196
	98
	71
	169

	Nottinghamshire
	303
	232
	535
	242
	211
	453

	Lincolnshire
	298
	195
	493
	246
	170
	416

	Northamptonshire
	232
	187
	419
	184
	153
	337

	East Midlands
	1,661
	1,188
	2,849
	1,327
	1,002
	2,329


** The latest survival rates from Trent Cancer registry are based on patients diagnosed in the three years 2007 to 2009 – annual average.

***Figures provided by the Department of Health. Lung cancer incidence in England 2009 (deaths in 2009 in brackets). Men 18,492 (15,939). Women 14,622 (12,102). Total 33,114 (28,041)
Resources 

Case Studies

A case study is somebody who has been personally affected by the issue at hand. In health terms this will usually mean somebody who has had the disease/health problem under discussion or has/has had a close family member affected by it. 

Case studies are an important element to a health campaign as they add the human dimension needed to help raise awareness of the issues involved and can help prompt discussions about particular topics. They also offer opportunities for more in-depth coverage in the local media. 

If you have your own case study leads, approach those whose story most closely fits with the campaign messages. So, for Be Clear On Cancer: Lung Cancer somebody who was diagnosed early after spotting a persistent cough and has gone on to make a good recovery would be ideal. 

Below are some suggested questions and points to consider before speaking to your local case study leads.

Approach the case studies sensitively and be sure to explain what you are asking them do, particularly if you want them to speak to the media. You should also ensure that they have approved any copy written about them and signed a consent form. 

Some key points to consider when drafting a written account of a case study’s story are:

· Name, age and location

· What were the first symptoms and when were they first noticed

· What treatment followed the diagnosis

· How they felt about the diagnosis

· How important it is to get an early diagnosis

· How they feel after the (successful) operation/treatment

· What they particularly value in their life (now they have recovered)

If the case study agrees to speak to the media make sure you identify which types they are happy talking to (i.e. they may not want to be involved in TV/radio interviews but will talk to a print journalist). Before the interview make sure they are aware of the campaign key messages and that they are comfortable with them. It may help to do a practice interview first, particularly if they are nervous.

COI News & PR holds some case studies from the West Midlands and East Midlands which are being used to support the campaign. If you feel they could be used to support your activity please contact Anthony Aston on anthony.aston@coi.gsi.gov.uk or 0117 917 5284 to discuss further.

Facts and statistics
Lung cancer has a significant burden on individuals and their families as well as having a significant impact on the health system in the UK. Below are some key statistics that you may wish to use in any communications about lung cancer during the campaign. 

Lung Cancer facts

· Lung cancer is the most common cancer in the world with 1.3 million new cases diagnosed every year 1
· Lung cancer is England’s biggest cancer killer. It is the most common cause of death from cancer for both men and women, claiming over 28,000 lives each year 7
· Only 20% of people are alive one year after being diagnosed with lung cancer 1
· The five year survival rate for men is 6.3% and 7.5% for women 1
· It is known that smokers and ex-smokers have a particularly high risk of developing the disease. Although most lung cancers are related to smoking, around 10% of people with lung cancer have never smoked. 2
· There are other factors that increase the risk of developing lung cancer. For example, exposure to chemicals found in the workplace or environment, such as: asbestos, radon and diesel exhaust fumes. 2
· Lung cancer affects people of all ages, but those over 45 years of age are at greater risk. 3
· Over 8 out of 10 lung cancer cases are over the age of 60. 4
· Lung cancer incidence in England in 2009 (deaths in 2009 in brackets)

· Men 18,492 (15,939)

· Women 14,622 (12,102)

· Total 33,144 (28,041) 7
· If survival rates for lung cancer in England matched the best in Europe, an additional 1,300 lives could be saved each year.7
· Overall, of all the people diagnosed with all types of lung cancer in England and Wales, about 27 out of 100 men (27%) and about 30 out of 100 women (30%) will live for at least 1 year after diagnosis. About 7 out of every 100 men diagnosed (7%) and 9 out of every 100 (9%) will live for at least 5 years after diagnosis. 4
· Outcome by stage - non small cell lung cancer
There are 4 main stages for lung cancer. In 2007 a worldwide study (the Lung Cancer Staging Project) collected data about lung cancer on more than 81,000 patients from 19 countries. The study gave the following statistics about survival for non small cell lung cancer. There is a range of statistics for each stage because for some patients the stage was based on the results of scans and tests and for other patients the stage was more accurately detected by surgery.

Stage 1
This is the earliest stage and so has the best outcome. Depending on where the cancer is, it is often possible to remove stage one lung cancer with surgery. Unfortunately, it is not very common for lung cancer to be diagnosed this early. Stage 1 non small cell lung cancer is divided into 2 stages, stage 1A and 1B:
· Of all the people with stage 1A non small cell lung cancer, around 58% to 73% will live for 5 years or more.

· Of all the people with stage 1B non small cell lung cancer, around 43% to 58% will live for 5 years or more. 4
· In general, public awareness of the early signs and symptoms of lung cancer is low.  A 2008 national population-based survey of 2,216 adults found that only 18% of respondents spontaneously recalled a cough as a possible early cancer symptom. 6 

· Qualitative research has shown that people often expect the signs and symptoms of cancer to be obvious and painful and so they frequently discount the early signs (such as a persistent cough) that could lead to an earlier diagnosis. 6
· Sometimes people may feel it is not worth seeing their doctor because they think of cancer as a death sentence.  But people do survive cancer.  Take lung cancer as an example.  The percentage of people alive at least five years after diagnosis has not really changed since the 1970s, and stands at 8.4%5. This figure is low because lung cancer is often diagnosed at an advanced stage when surgery, the treatment with the best chance of success, is not an option. But when lung cancer is diagnosed at its earliest stage, as many as 80% of people are alive five years after diagnosis.  So diagnosing cancer at an early stage can make a real difference. 5 
1. Source: British Lung Foundation
2. Source: The Roy Castle Lung Cancer foundation

3. Source: Lung Cancer: get it off your chest 

4. Source: Cancer Research UK (http://cancerhelp.cancerresearchuk.org/type/lung-cancer/treatment/statistics-and-outlook-for-lung-cancer) 
5. Source: NAEDI website (http://info.cancerresearchuk.org/spotcancerearly/howdoweknow) 
6. Source: CAM 2008 study

7. Source: Department of Health

8. Source: data from the EUROCARE study, patients diagnosed 1995-1999

Regional statistics
Below are some regional statistics that may be used to supplement the campaign messages in local communications.
East Midlands’ figures from the press release:

Figures provided by Trent Cancer Registry – 2009 statistics.  This is the latest publishable data on lung cancer registrations: New cases (incidence) of lung cancer and mortality rates in the 50 or over age group for the East Midlands in 2009:

	Local authority area
	Total number of cancers diagnosed
	Total number of deaths registered

	
	Males
	Females
	Persons
	Males
	Females
	Persons

	Derby
	111
	61
	172
	73
	55
	128

	Derbyshire
	288
	208
	496
	229
	168
	397

	Leicester
	100
	68
	168
	63
	54
	117

	Leicestershire
	201
	148
	349
	186
	111
	297

	Rutland
	12
	9
	21
	6
	9
	15

	Nottingham
	116
	80
	196
	98
	71
	169

	Nottinghamshire
	303
	232
	535
	242
	211
	453

	Lincolnshire
	298
	195
	493
	246
	170
	416

	Northamptonshire
	232
	187
	419
	184
	153
	337

	East Midlands
	1,661
	1,188
	2,849
	1,327
	1,002
	2,329


West Midlands’ figures from the press release:
Figures provided by West Midlands Cancer Intelligence Unit – 2009 statistics.  This is the latest publishable data on lung cancer registrations: New cases (incidence) of lung cancer and mortality rates in the 50 or over age group for the East Midlands in 2009:

	Local authority area
	Total number of cancers diagnosed
	Total number of deaths registered

	
	Males
	Females
	Persons
	Males
	Females
	Persons

	Birmingham
	363
	239
	602
	311
	207
	518

	Coventry
	110
	61
	171
	87
	68
	155

	Dudley
	104
	81
	185
	118
	59
	177

	Herefordshire
	61
	48
	109
	47
	40
	87

	Sandwell
	146
	92
	238
	126
	65
	191

	Shropshire
	107
	58
	165
	91
	59
	150

	Solihull
	71
	54
	125
	65
	35
	100

	Staffordshire
	271
	189
	460
	243
	161
	404

	Stoke-on-Trent
	114
	85
	199
	102
	79
	181

	Telford & Wrekin
	59
	33
	92
	63
	31
	94

	Walsall
	107
	66
	173
	82
	49
	131

	Warwickshire
	163
	131
	294
	151
	94
	245

	Wolverhampton
	100
	74
	174
	93
	73
	166

	Worcestershire
	191
	116
	307
	162
	90
	252

	West Midlands
	1,967
	1,327
	3,294
	1,741
	1,110
	2,851


Alternative publicly available statistics:
World Cancer Research Fund - http://www.wcrf-uk.org/cancer_prevention/health_professionals/uk_cancer_statistics.php 
NHS West Midlands Quality Obervatory - West Midlands data broken down by local authority area - http://www.wmciu.nhs.uk/la_profiles.html
NHS East Midlands Quality Observatory - http://www.emqo.eastmidlands.nhs.uk/welcome/quality-indicators/care-pathways/cancer/cancer-clinical-effectiveness/lung-cancer-survival-rates/
Templates- for stakeholder communications and media relations
Please find below some examples of copy that you could use when communicating with your audiences about the Be Clear on Cancer Lung Cancer campaign.

This copy can be used across a range of channels, for example websites, in e-bulletins, newsletters, or for social media purposes. Simply cut and paste this copy, add the relevant local information and share with your publications.

Short Copy – for email, bulletins and websites

New campaign urges: Be alert to early signs and symptoms of lung cancer
<Insert organisation/group name> is supporting the Be Clear on Cancer Lung Cancer campaign launched this month by the Government. The pilot campaign is taking place across the East and West Midlands and will incorporate TV, radio and print advertising, as well as a series of ten face-to-face events in partnership with the British Lung Foundation. 

The campaign will run from 10 October to 13 November 2011 and aims to raise awareness of the signs and symptoms of lung cancer and encourage those with these symptoms to see their doctor. Early detection of lung cancer makes it more treatable.
Figures reveal that over 3,200 people aged 50 or over in the West Midlands were diagnosed with the disease in 2009. The figures also show that in the same year lung cancer claimed over 2,850 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier.
Figures reveal that over 2,800 people aged 50 or over in the East Midlands were diagnosed with the disease in 2009.  The figures also show that in the same year lung cancer claimed over 2,300 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier.
The signs and symptoms of lung cancer include a cough that has lasted for three weeks or more. The earlier people spot these signs and are diagnosed, the sooner treatment can begin. If England’s survival rates for lung cancer matched the best in Europe then an extra 1,300 lives could be saved each year. 

For further information about the signs and symptoms of lung cancer, please visit nhs.uk/lungcancer 
Long copy – for more in-depth publications including newsletters

<Insert organisation/group name> is supporting the Be Clear on Cancer Lung Cancer campaign launched this month by the Government. The pilot campaign is taking place across the East and West Midlands and will incorporate TV, radio and print advertising, as well as a series of ten face-to-face events in partnership with the British Lung Foundation. 

The campaign will run from 10 October to 13 November 2011 and aims to raise awareness of the signs and symptoms of lung cancer and encourage those with these symptoms to see their doctor. Early detection of lung cancer makes it more treatable.

Figures reveal that over 3,200 people aged 50 or over in the West Midlands were diagnosed with the disease in 2009. The figures also show that in the same year lung cancer claimed over 2,850 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier.
Figures reveal that over 2,800 people aged 50 or over in the East Midlands were diagnosed with the disease in 2009.  The figures also show that in the same year lung cancer claimed over 2,300 lives of people aged 50+ in the region – some of which may have been saved if diagnosed earlier.
The signs and symptoms of lung cancer include a cough that has lasted for three weeks or more. The earlier people spot these signs and are diagnosed, the sooner treatment can begin. If England’s survival rates for lung cancer matched the best in Europe then an extra 1,300 lives could be saved each year. 

General public awareness of the symptoms is low, with a 2008 nationwide survey showing that only 18% of respondents spontaneously recalled a cough as a possible early cancer symptom. When lung cancer is diagnosed at its earliest stage as many as 80% of people are alive five years after diagnosis. 
Some of the early symptoms of lung cancer include:

· A cough that has lasted three weeks or more 
· A cough that has got worse or changes 
· Coughing up blood 
· Breathlessness 
· Feeling more tired than usual for some time 
· Losing weight for no obvious reason 
· An ache or pain in the chest or shoulder that has lasted some time
Lung cancer is England’s biggest cancer killer and claimed over 28,000 lives in 2009. Lung cancer can affect people of all ages, but those over 45 are most at risk and over eight out of 10 cases are over the age of 60.

Dr Pawan Randev, a GP at Measham Medical Unit, Leicestershire who features in an advertisement for the campaign, said:

“Many people believe if you have lung cancer it’s the end. In my experience it doesn’t have to be this way. Lung cancer can be treated and you can have a good quality of life afterwards.  

“But going to your doctor as soon as you have any of the symptoms is absolutely critical; if you have a cough that lasts over three weeks then see your GP.  Early diagnosis means you have a better chance of survival.

“It’s hugely important for people to be aware of the symptoms of lung cancer so that if they experience these symptoms they can try to get an early diagnosis. I have seen patients that have left worrying symptoms for months and when they visit me it’s too late.  Then I have lots of stories of people, both my patients and other people that have suffered lung cancer, that come at the first sign of a problem and they go on to have surgery and survive.

“It’s very straightforward for your GP to examine you and determine whether to send you for a chest X-ray.  The process is simple and if your GP suspects it might be cancer you will see a specialist within two weeks and they would then arrange for further tests and, if necessary, treatment. You will either get reassurance that it isn’t lung cancer or you will find out it is and have a better chance of survival.  

“Go with your instincts, if you are worried then see your GP.” 

Jeremy Bacon, Support and Development Manager, British Lung Foundation Midlands, said:

"Lung cancer is the most common cancer in the world and claims over 28,000 lives in England each year.  Many lives could be saved if people were aware of the signs and symptoms of lung cancer as finding it early improves the chances of successful treatment. We believe that this campaign will play a key role in saving lives by encouraging people to see their GP if they experience any symptoms of lung cancer.”

Dr Jesme Fox, Medical Director of the Roy Castle Lung Cancer Foundation, said:

“Early diagnosis of lung cancer saves lives, which is why this campaign is so vitally important. We hope it will encourage more people in the Midlands to go to their GP if they have a persistent cough which just won’t go away. In the majority of cases it will be nothing serious. However, if it is lung cancer then early diagnosis and treatment could save your life.”
For further information about the signs and symptoms of lung cancer, please visit nhs.uk/lungcancer 

Template letter to editor

Dear Sir,

Recently the Government launched a new campaign highlighting the signs and symptoms, and the importance of early diagnosis, of lung cancer. The campaign is taking place across the Midlands.
I am writing to you to inform your readers about the importance of spotting the symptoms of lung cancer and getting an early diagnosis. It is vital that people are able to recognise the early symptoms either in themselves or in a family member or loved one and seek advice from their doctor. It’s worth remembering that when lung cancer is diagnosed at its earliest stage as many as 80% of people are alive five years after diagnosis.
The campaign highlights some of the symptoms, in particular a cough that has lasted for three weeks or more.
I would urge your readers to speak to their GP if they have any of the symptoms. There is more information available at nhs.uk/lungcancer. 

Yours sincerely,

<Insert your name and the organisation’s name>

Please see page 10 for the campaign press release which you can also use in your media relations efforts.

Social media – how you can spread the message
As many of your organisations are active online and routinely speaking with your communities through social media it would be fantastic if you could use your online channels to talk about this campaign and raise awareness of early detection.

Your group or organisation may already have a website, a presence on Facebook or Twitter, a YouTube channel, LinkedIn profiles, a blog or distribute regular e- alerts, RSS feeds or SMS, which you may want to use for communications activity for this campaign. Here are some tips to getting the most out of your communications through social media:

Creating online content – four top tips

When creating content for use online - whether it is for your own website, or for use on another site – follow these five golden rules:

1. Keep it short – the snappier you can be in making your point, the better

2. Keep it informal – the language you use online should be conversational and ‘chatty’, to draw people in and make it more appealing to read

3. Break up the text – a few relevant and well placed images can make a web page, a Facebook page, or a Twitter update more inviting. For example, use photos taken at a recent event or campaign images once available

4. Keep it varied – balance text with facts and stats with anecdotes or real life examples
5. Keep it topical – use information that is relevant today. For example you could link to news stories, local events or fresh quotes from specialists or doctors. 
Social media calendar

Please find below a social media calendar, which highlights key dates of the campaign and hooks that you can use to communicate with your audiences about the campaign.

When issuing your communications, you could for example, draw out a newsworthy statistic or provide a link to further information. A Twitter message about the campaign could read:

Amazing to think that if survival rates for lung cancer in England matched the best in Europe, an additional 1,300 lives could be saved each year. Support the new Government campaign, Be Clear on Cancer: Lung Cancer nhs.uk/lungcancer  

Date Example approach / message

Launch Week: Government launching new lung cancer campaign urging people to consult a GP if they have a cough that has lasted for three weeks or more – only 18% of people know this is an early symptom of lung cancer. Visit nhs.uk/lungcancer for further details 
17 October: In support of new lung cancer campaign please share the key signs and symptoms of lung cancer with your family and friends. They are a cough that has lasted for three weeks or more, repeated chest infections, coughing up blood or breathlessness. (Or link to symptoms page at nhs.uk/lungcancer if this too long for a tweet/facebook status)
18 October – 10 November: promote the face to face events that are taking place in your local area in partnership with the British Lung Foundation.

22 October: Real-life story. Link to case studies on NHS website or in local media 
31 October: (mid way through campaign): Did you know there are a wide range of treatments and support services available for individuals with early signs of lung cancer such as a persistent cough? Visit nhs.uk/lungcancer for further information. 
01 November: November is lung cancer awareness month – make your friends and family aware that one of the early symptoms is a persistent cough. If they’ve had a cough that has lasted for three weeks or more  please encourage them to see a GP as soon as they can. Early diagnosis might save their life. nhs.uk/lungcancer
07 November (final week of campaign): When lung cancer is diagnosed at its earliest stage as many as 80% of people are alive five years after diagnosis nhs.uk/lungcancer
Ongoing promotion: You could share local media coverage links via your social media networks, e.g. Facebook or Twitter

Campaign checklist

This toolkit has been provided to help you to raise awareness of the Be Clear on Cancer Lung Cancer campaign in your local area. The pack includes advice, information and templates to help you communicate with local media, partners and a range of other audiences.

We hope that you are able to support the campaign locally, by helping to communicate the importance of recognising long cancer signs and symptoms, encouraging early diagnosis and encouraging those affected to consult with their GP. Please find below a checklist of the key activity you may like to undertake to support the campaign:

Checklist of activity

· Use the template short or long copy to help you draft articles about the campaign for newsletters, on websites or via your social media networks 

· Feature key messages and facts and stats in any communications about the campaign. 

· Refer to the Resources section of this document for guidance on planning and co-ordinating your communications activity 

· Use your social media networks, e.g. Facebook and Twitter, to provide regular updates and information on the campaign activity to take place from the 10 October onwards – once the campaign has launched

Your feedback

If you run a successful local campaign we would love to hear from you so that we can look to use your story as a case study to reference and inform future cancer campaigns.

Please send any positive feedback to:

Anthony Aston at COI News and PR

Email: anthony.aston@coi.gsi.gov.uk 
Tel: 0117 917 5284
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